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DURHAM’S SELF IMAGE 



© 2014 NanoPhrades and Durham Convention & Visitors Bureau 



© 2014 NanoPhrades and Durham Convention & Visitors Bureau 



IMAGE OF DURHAM IN WAKE AND 
ORANGE COUNTIES 
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Based on the Way People 
Talk, What Kind of 
Experiences Would You 
Expect to Have in Durham? 
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My Personal Experiences 
in Durham Have Been 
Positive 



NET PROMOTER SCORE 
MEANS OF MEASURING LOYALTY 



NET PROMOTER SCORE 

Critic (1-6) Indifferent (7-8) Promoter (9-10) 

Benchmarks:   Apple iPhone +67; Southwest  Airlines +62  
   American Express +29; Coca Cola +20; Google +19 
   Sprint +5; Time Warner Cable -5; US Airways -8 
 



NET PROMOTER SCORE 
DURHAM AS A VISITOR DESTINATION 

+26.6 



NET PROMOTER SCORE 
DURHAM AS A VISITOR DESTINATION 

-4.4 



NET PROMOTER SCORE 
DURHAM AS A VISITOR DESTINATION 

-37 
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Net Promoter Score for 
Durham 
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2003   2013-14 



© 2014 NanoPhrades and Durham Convention & Visitors Bureau 



© 2014 NanoPhrades and Durham Convention & Visitors Bureau 



© 2014 NanoPhrades and Durham Convention & Visitors Bureau 



IMAGE OF DURHAM NATIONALLY 
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SAFETY AND POLICE DEPARTMENT 
PERCEPTIONS 
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